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Adver&sing	for	Associa&ons	



•  Not-for-profit	trade	associaCon	represenCng	the	
interests	of	the	dietary	supplement	and	funcConal	
food	industry.	

•  CRN	represents	more	than	150	companies	that	
manufacture	dietary	ingredients	and/or	dietary	
supplements,	or	supply	services	to	those	suppliers	
and	manufacturers.		

•  Revenue	is	largely	from	industry																						
members.	
–  Conferences,	webinars	

Council	for	Responsible	Nutri&on	(CRN)		



•  Mission:	To	sustain	and	enhance	a	climate	for	our	
members	to	responsibly	develop,	manufacture	and	
market	dietary	supplements,	funcConal	foods	and	
nutriConal	ingredients.	

•  Focus	on	science,	regulaCon/legislaCon,	
communicaCons,	and	internaConal	affairs.		
–  Public	policy	based	on	sound	science		+		consumers	access	
–  FDA,	FTC,	Capitol	Hill;	state	governments	and	regulators	

•  Five	industry	trade	associaCons.	
–  CompeCCon	for	members	and	leadership	

CRN:	What	do	we	do?	



•  In	addiCon	to	CRN’s	
Code	of	Ethics,	
members	also	agree	to	
adhere	to	addiConal	
voluntary	guidelines.	

•  Increased	focus	on	self-
regulaCon.	
–  Transparency	and	
accountability	

–  Promote	safety,	gain	
consumer	trust	in	the	
industry	as	a	whole	

Focus	on	Self-Regula&on	
•  Two	major	programs:	
– CRN-NAD	Adver&sing	
Review	Program	

– Voluntary	Product	
Registry	

•  Biggest	concern:	anC-
trust	



•  Purpose:	increase	
consumer	confidence	in	
the	truth	and	accuracy	
of	adverCsing	claims	for	
dietary	supplements,	
and	encourage	fair	
compeCCon.	

•  All	companies	should	
play	by	the	same	rules,	
including	CRN	members.	

•  Majority	of	ads	referred	
through	NAD	
monitoring.	
-  CRN	challenges	based	

on	clear	criteria;	
mirrors	FTC	prioriCes	

-  Process	open	to	
enCre	industry	



•  Industry-iniCated	and	administered	searchable	database	
of	dietary	supplements.		
–  Provides	basic	informaCon	about	finished	products;	addiConal	

fields	for	companies	to	voluntarily	provide	addiConal	
informaCon	about	the	product,	its	ingredients,	its	supply	chain,	
and	its	manufacturing.	

–  What’s	in	these	products	and	who	is	making	them?	
•  Purpose	is	to	enhance	transparency	and	facilitate	the	

exchange	of	informaCon	among	various	stakeholders.	
–  Open	to	the	enCre	industry;	free	at	the	basic	level.	

•  Also	an	effort	to	separate	the	legiCmate	companies	from	
the	bad	actors.	
	
	

Voluntary	Product	Registry	



•  Ensure	self-regulatory	programs	are	based	
on	sound	public	policy	and	science.	
– ProtecCng	consumers;	promoCng	high	quality,	
safe	products	

•  Not	exclusionary	or	intended	to	provide	
compeCCve	advantage.	
– Fair	and	imparCal	process	

•  Messaging	must	be	precise	and	accurate.	
	

Mi&ga&ng	Risk	


